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Focal Press and NAB Announce Publishing Alliance

Burlington, MA, May 24, 2004 – The National Association of Broadcasters (NAB) and Focal Press, an imprint of Elsevier, announce a new publishing alliance under which Focal Press will become the exclusive publisher of NAB’s elite technology titles, including the NAB Executive Technology Briefing Series and the NAB Engineering Handbook.

Capitalizing on eight years of collaboration, this new alliance will facilitate a greater number of broadcast-related professional titles to reach more media professionals in the industry. Every year, almost 100,000 visitors attend the annual NAB conference, from the US and abroad, for state-of-the-art technology and the books that coincide with this technology.
“We couldn't be happier about this new and historic publishing alliance,” said Philip Shaw, Managing Director Science & Technology Books, Elsevier. “Focal Press has been attending and showcasing books at NAB's flagship conference for over 15 years, and we’ve had a solid foothold in the community for some time,” he added. “Now, teaming up with a fantastic organization like NAB will allow us to harness the strengths of both organizations to bring a greater range of vital and timely information to our customers.”

Focal Press, a leading publisher in multimedia, film, video, photography, and more, will continue to provide the cutting-edge resources that its audience have come to expect.  NAB will continue to produce its annual financial reports and legal resources. Through their combined resources in the broadcast technology sector, Focal Press and NAB will be better positioned to bring the community the most current and best resources from the top experts in the field.  With shared information on Web sites, and extended customer service capabilities, the alliance will also allow increased visibility and ease of ordering the co-branded titles.

“As the voice of the broadcasting industry, it is imperative for NAB to provide the industry with essential resources for our community,” said David Dziedzic, Senior Vice President of NAB. “After considering Focal Press’ excellent reputation in the industry and the quality of its titles, it was a natural partnership to help us achieve our objective of growing the number and scope of NAB publications.”
Books released under the new agreement will be co-branded with both the Focal Press and NAB logos. Releases under the new agreement will include updates of NAB’s best selling titles NAB Tutorial for Non-Engineers and the NAB Engineering Handbook 10th Edition.

About Focal Press

Focal Press has been a leading publisher of media technology books for over 60 years, and is an imprint of Elsevier. Focal Press provides essential resources for professionals and students in many areas including: film and digital video production, photography, digital imaging, graphics, animation and new media, broadcast and media distribution technologies, music recording and production, mass communications, and theatre technology. Focal Press can be found on www.focalpress.com. 

About NAB

The National Association of Broadcasters is a full-service trade association that promotes and protects the interests of radio and television broadcasters in Washington and around the world. NAB is the broadcaster's voice before Congress, federal agencies and the Courts. We also serve a growing number of associate and international broadcaster members. Its annual spring convention, NAB, is the world’s largest broadcast conference with approximately 100,000 attendees from around the world.  NAB has produced books addressing key technologies and issues in the industry to serve the broadcasting community. NAB can be found on www.nab.org.
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